
Ecommerce SEO course – Lesson 3.1

Structured data for shops
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Learning objectives

After this lesson, you’ll be able to:

● explain what structured data and rich results entail;

● describe why it’s important to add structured data to your online

store;

● understand how Yoast (WooCommerce) SEO helps you implement

structured data.

1. Introduction
You might have heard about structured data, Schema.org, and JSON-LD. You

might have even heard that it’s becoming more and more important to add

them to your site. But what do these terms mean exactly? What is structured

data? And what does it have to do with SEO? We’ll explain all of this, and how

to get started with structured data in this lesson!
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2. What is structured data?
You might have noticed that Google is stepping its game up with how it’s

displaying the results to your search queries. These prominent and often

visual answers to your search query are called rich results. Not sure what

we mean? Imagine you are looking for a food processor online, and you

stumble upon the two results displayed in Image 1.

Image 1: Examples of search results

Which result are you more likely to click on? The one that features reviews,

the price, and stock availability? Or the one with no extra information? If you

are like most people, you’ll probably click on the result with the most

information. In other words, the rich result.

If you have an online shop, you need lots of visitors to keep it humming

along nicely. To attract those visitors, you need to stand out in the search

results. And what’s a better way to do that than enhancing your search

results with product information, ratings, reviews, and stock availability? You

can add that extra information with structured data.

Structured data is code written in a specific format and with a

particular vocabulary that search engines can understand. You can find

the vocabulary for structured data on Schema.org. With the Schema.org

vocabulary, you can mark up individual bits of content on a webpage and

help search engines understand them. For this to work, you need to use a

particular markup language, for example, JSON-LD. Put simply, JSON-LD is a

way of writing JavaScript code.
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When you implement structured data with Schema.org, you tell search

engines: “Hey, this page contains a product. The name of the product is Food

Processor Bosch MUM 5, and it costs 329.99 EUR.”

Because search engines can understand structured data, your pages

become eligible for rich results, like the result in Image 2. So, your

products may get displayed with images, product specifications, ratings,

reviews, price information, and stock availability. That’s a good way to drive

more potential customers to your site!

Image 2: A rich result for a work lamp

And the thing is, more and more sites are implementing structured data. So,

if you want to compete in the search results nowadays, you need to

have structured data. Otherwise, it’s going to be really hard to stand out.

Curious to learn more about structured data?

If you want to read more about structured data, check out the following

articles:

● Structured data with Schema.org: the ultimate guide

● Rich results, structured data, and Schema: a visual guide to help you

understand

● Rich results for products with Schema.org structured data

Or, follow one of our courses on structured data!

● Structured data for beginners course

● Understanding structured data course
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3. How to add structured data to your site

and get rich results
Previously, we mentioned that structured data involves using code and

speaking the language of search engines. That sure sounds difficult, but it

doesn’t have to be! Let’s look at some easy and quick ways to add structured

data to your site.

Adding structured data with Yoast SEO

Manually applying structured data can be quite complicated, but if you use

the Yoast SEO plugin, we take care of all the crucial stuff for you. The

plugin automatically implements Schema.org structured data to your site.

Search engines are looking for ways to connect the information. They want

to know how everything relates so they can make sense of it. One way of

providing these facts is by weaving a giant web of data for your site. And

that’s exactly what Yoast SEO does: it implements structured data to help

search engines identify every individual piece, but it also ties

everything together in a neat package.

Image 3: Yoast SEO implements structured data and ties everything together
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Yoast SEO works automatically following a set of defaults. But, where

possible, you can finetune the settings yourself to get the results you’re

looking for! Where can you do that? In the Schema tab in the Yoast SEO meta

box (Image 4) or block editor sidebar, you can set what type of content you

have created. That will allow the plugin to output the correct structured data

and make your content eligible for rich results.

Image 4: The Schema tab in the Yoast SEO meta box in WordPress

Yoast SEO structured data blocks

On top of that, we also offer our own structured data blocks for the block

editor in WordPress. These blocks let you easily build specific types of

content, like FAQ pages or how-to articles, and they automatically output all

of the relevant structured data in the background.

When you use the FAQ block, you may get a rich result like the one shown

below in Image 5.
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Image 5: An example of a FAQ rich result, as shown in Google

And with the how-to block, you’ll be eligible for how-to rich results (Image 6).

Image 6: An example of a How-to rich result

Structured data for online shops

Now, how does structured data work for online shops specifically? For

shops, a very important type of structured data is called Product structured

data. The product-related rich results you can get with structured data range

from relatively simple highlighted search results with star ratings and prices

to products in the Google Shopping tab (Image 7).
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Image 7: Example of products shown in the Google Shopping tab

It is important to note that you can only get rich results for pages that

focus on a single product. So, Google’s recommendation is to focus on

adding structured data to individual product pages instead of pages that list

products or a category of products.

Adding Product schema structured data to your products not only lets them

stand out in the regular search results but also in image search. Google will

add a ‘product’ label to the images of your product (Image 8), helping

searchers distinguish them from other listings. Some retailers even get an In

‘stock’ label signaling the product is ready to ship (Image 8). Awesome, right?
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Image 8: Products displayed in the Image search results

Now, again, you may think: okay, but how do I add this product-specific

structured data? Don’t worry. We may have a solution for you!

Using the WooCommerce SEO plugin

If your online shop runs on WooCommerce, you can use the Yoast

WooCommerce SEO plugin. With this plugin, you will get an extra menu

that allows you to adapt the product information for your products. That

ensures that the appropriate Product structured data is used to show your

products nicely in the search results.

Image 9: Yoast WooCommerce SEO plugin
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What’s more, with Yoast WooCommerce SEO, you can see how your product

might appear in Google with ratings, prices, and availability in the Google

Preview. This is great for helping you improve your product snippet!

We’ll go over the details of the WooCommerce SEO plugin in the last

(optional) module of this course.

Image 10: Google Product

Advanced: Manually adding structured data to your pages

What if you don’t use WooCommerce? What do you need to do then? Well,

you can always manually add structured data to your site. Of course, you’ll

need some coding skills to be able to do that. So, in the instructions we

give below, we assume you are already familiar with coding and how to add

code to your site!

There are many ways to let Google and other search engines know what

your page is about. Our preferred way to add structured data is with

JSON-LD. JSON-LD is a data-interchange format, which is easy for humans to

read and write and easy for machines to parse and generate. With JSON-LD,

you can tell the search engines what price belongs to what product or what

zip code belongs to what company.
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JSON-LD allows you to collect all the data about your product and show

them in one small piece of JavaScript code that can just be pushed anywhere

on the page. This allows you to work on a Schema.org implementation using

JSON-LD, independently of your theme development.

So how can you add the correct structured data to your products? Let’s go

through the essential steps.

Step 1: Check out the possibilities

First of all, check out the possibilities on Schema.org and the Google

Guidelines. On Schema.org, you can find all available information about the

Product schema type. Do not forget to check the Google Guidelines, to see

what Google’s rules for adding structured data to your products are.

Step 2: Create JSON-LD code

There are two ways to create  JSON-LD code:

1. Use the Structured Data Markup Helper

If you use the Structured Data Markup Helper, you can just highlight

and click the elements of a page you would like to mark up. All you

need to do is select the type of data you want to add. Then, add the

URL you want to add structured data to and start tagging it. The

helper will produce the JSON-LD code automatically, and you’ll be

able to use it on your site.

2. Copy and modify from Schema.org

Go to Schema.org and copy the JSON-LD script you need. Paste it

into the Rich Results Test and adapt it to your specific needs.

Step 3: Add JSON-LD structured data to your page

The final step is actually adding the JSON-LD script to your page. You can add

it manually to your website’s code. How you add it will depend on the

platform your website is based on. Read more about that in our ultimate

guide for structured data with Schema.org.

Step 4: Evaluate

After you’ve added JSON-LD to your website, you should always evaluate

whether the structured data works.
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● Use the Rich Results Test tool to see whether or not Google reads

your structured data markup correctly.

● Use Google Search Console in order to check regularly whether or

not some code was broken.

To sum up, structured data is essential in today’s search results. It makes

your pages eligible for rich results. That means they will stand out from the

competition and likely drive traffic to your site. So, pick the method that suits

you, and add structured data to your site!

Key takeaways

● Structured data is code written in a specific format and with a

particular vocabulary that search engines can understand.

● Using structured data makes your pages eligible for rich results.

● You can find the vocabulary for structured data on Schema.org.

● Products require the Product Schema.org type. Using it can get your

products enhanced in the search results with:

○ images;

○ reviews;

○ ratings;

○ availability.

● Yoast SEO can help you automatically add structured data to

your site.

● Yoast WooCommerce SEO helps you automatically add structured

data to your products.
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